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MANAGEMENT FEATURES OF THE UNIVERSITY BRAND 

Modern universities within varying global personnel training system are forced 

not only to continually improve their educational product but also to provide system 

approach to the question of positioning and management of their brands. World’s 
leaders in higher education have been working systematically in this area for a long 

time. Russian universities are only approaching the necessity to build a strong brand. 

In this article is described the process of rebranding of the university on the example 

of the Baikal State University. Authors describe key tendencies that caused the neces-

sity to work on changing the brand, and the main stages of this process. Particular at-

tention is paid to the block of operations to change the corporate identity of the uni-

versity. 

Keywords: ebranding; educational institution; education marketing; service 

marketing; management of university brand. 
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